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Sorry, could you rephrase that?
E| S|, CHAl 201M TS FAIZ0{R?

CHAl 20{A HoliE2t

Did you mean the launch date or the campaign start?
SN IS LS 747t ofL|H AH|Ql ARt elTte?

AL o ol

Let me think for a moment.

No, | meant traffic, not total sales.
otL|, |7t 25t 24 Eefmlo|X| Z0lZ0| OFL|A0 K.

Ql| HIZZE7| (OILIRE AlZ})

Can | give you a specific example?
THHI o S0 2N

GA|Z M

So, to sum up, | led the project, and sales rose 20%.
T2 QOFSHH, M7t Z2MES 0|BY 1, 0iE0| 20% STELICH

Bt op=2

I'll turn off my camera if that helps with the connection.
HZo| =20 ElCHH Fto|2tE nRSLICH

HE 2™ Al miet
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I lead marketing for our Korea office, with seven years of experience.

XN ot= XA OE S 0lE 2 ), 22 7H L C

My strength is turning data into clear marketing plans.
M ZEe CIo|EE Befst e AEOZ e HLICh
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In my last role, | grew online sales by 25% in one year.
x|t 270l M 22tel iHES 149 2ol 25% SRSLICH

1t x|

0x

We run campaigns every month, and | review the resulits.
X3l= i AmHE 2Hot, XM ZutE HELICH

CEESTEEE

I enjoy working with colleagues from diverse cultural backgrounds.

N et 2ot Bids 71 S=Sa g@Yst= AS E2LICH



I handle our digital campaigns in Korea, from planning to reporting.
K= st=ollM CIXE Aol 7|22 H 2 u7tk| gegict

My team has four people, and | report to the regional lead.
H B2 4E0|1, M= X[ oA 2ogt|ch

g Eet 2 gkl

Budget is tight, so we focus on organic channels.
of|thof Bt A, 271 K20l FSELICE

ofld 22Xt LSS Bt 2=

I suggest we test the new channel for one quarter.
M RHEe ot 27| S2t HIAESHA L HQFstL|Ct

tHo} Aokt f

| see your point, but our data shows a different trend.
ULt H2 L=, M2 HIo|HE CHE FMIE EoiFLICH

Before we move on, let me add one more point.
CHSoE Ho{7t7| Mof|, st 74X|gh O HEEEA K.

AlZH D 7 4



Let me walk you through one project from start to finish.
PHZENES NSRH 7K HEEUAH K.

DENE M AR
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At the time, our sales had been flat for two quarters.
Juff, 22| 0hE0| F 27| St HAHIE AUR.
A M Al
So | redesigned the campaign and focused on existing customers.
M M= ZH QIS XAABID 7| & nZof|A| HEHAR.
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The campaign reached 1.2 million people.
T Am|Q12 1208 Hofl A =2Roig.

i £X| &5

That project took about four months from planning to launch.
JDRNHEE 7|82 SAMK & 4702 ZR .

712 57|

Compared with the previous year, our cost per order dropped 20 percent.
M ChH| 2 H|E0| 20 HIE EU0K.

i CHH| Bl

The main metric | tracked each week was the conversion rate.
M7t oz Aot s X HEE MeH20(A0 Q.

A x| B 4%

To be honest, one part of the plan did not work well.

£%J0| YsiR, 2 5 YR H ot Fojg,



Af2leF S 2ota, ofF2 22t L2t shH| ZetCt abE §lo] AR,

I quickly put together a turnaround plan, and sales rebounded within two months.
M 2 A M A2l M, hE2 = o ool 2/ S}SLICE

One weakness is that | sometimes overprepare for meetings.
ot 7kX| &2 M7t 7HE 30| S BtotA| FH|stthe ZdQL|Ch

= S i o g ]

So | now practice pausing after each
J2iM M OfM| 2t Ha ZOIE Flof FA| HEE= HES SLCh

=
2
o
e,
5
o

o et 2]

This helps me speak more clearly and calmly.
Of=A| 8l Cof Hetstn RS 2e 4= ASLIC

Het Lajo| Zn}

To be honest, | am still improving this area.
£2[5| ZotH, X= OFA o] 22 7 SYLICE

oFH npsalstn 258t Kol
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I am drawn to building campaigns for a global audience.
e Z22Y 1452 iAoz Anelg ot = ol ZEILICH

X S71: A= oz ZIE

This role fits my strengths better than my current job.

O] ZIF = dxH ZIRECt M ZFoll O & St&LICH
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That is why | applied for this position.
J2fA &7} o] ZRof| X[ LICH

oIzl Alg-Xlgl £7| otza|

I'd like to highlight two aspects of my marketing experience.
H oA Z=0ilM & IHX| ZHE Z2EohM 25520 HELICH

22 Ht
| want a role where | can own the full strategy.

e HN| H2tS &
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| want to work where my decisions directly affect the business.

M= H 2F0| H|ZL A0 21 SgE F=
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The main reason was that we launched the campaign too early.

FE 0|f= 2271 dh2lS HE &X EE}0| WZ0|0 K.

40

I reviewed the data and clearly identified the problem.
HIO|EE HEY D 2H|E Hets| Tiefdiol .
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So | changed our approach and tested it with a smaller group.
J2iM 2 YAS HRO O 22 OES QR HAERINR.
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After that, our next campaign performed much better.
T 20], CHS Amel2 M o E2 M3tE o,

Nl Zat

i
na
it

7]

Now | always test on a small scale before a full launch.
OlH| M= &t HA| ZA| Hof| A2 E HAERILICH
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This experience taught me to validate assumptions early.
0] Z¥2 XMojlA| 7tEg L™ HBsh= HE 720,
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o|Ho| RERIH et =2 ahES STt 022 SOl 2Rt Lot ZelS Eelrt.
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We had a disagreement about the budget split.
Of &t v 20| CHsl 2| A0] ZFA&LICH.

LS Mg AR o
I suggested we test both ideas for one month.
% 7HX| OIOIC|{E %t 7t EHIAESERID MR &LICH

S et

We agreed to proceed with my plan, with one modification.
22l 37X +™g R M| A2 R T |2 el M&LICt

EReE =g

In the end, the project achieved 110% of its target.
ZZ OIZHELE 2HO| 110%E SAMSLICH

THH Yot X2 0tF2

This taught me to find common ground first.
0| ZHCE ISRTE MA Zh= HS HiglSLICH
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| saw a junior colleague struggling with the report, so | offered to help.
SH Do B M ZH0f| olH2BE Hi= 2 B30 MZH SACHD LEAELICE

sHl =2 Al%

I convinced the team to change the plan.
M7t Ele MM AlelS s &L

M

A M
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An
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The data showed a different result than we expected.
CIO|E{7} of &bt CHE 21t BT SLICH

HlofE 2A

I found a gap in our process, so | proposed a new workflow.
Ne 2 ZZHAMM BIES LAHNM ME2R HIEZRE HAASLICH

SH| W HotS 3 2oz

The team hesitated, so | showed the data first.
/0| YHOM K= CIO[HE HA =R ELICE

Clo|E| = 25 A%

I led a meeting to set our quarterly goals, and we aligned on priorities.
27| S8E Fot= 225 W7t o|EU 1, fE|= RMERIE HE0a.

slo] FEsl SH 47

| set a clear deadline, and the team finished the project ahead of schedule.
u]

el OjZUS HYD, Bl TRHES oYL AW Byolg.
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o 2| 52

| took responsibility for the mistake, and | fixed it fast.
A0f cieh MRS Lh7F X, 2] nXoi.

Aj ZHolM Mz

| encouraged the quiet team members to speak up.
LI A2 BHYUS0| oHE HEE SR,

5 L £8 2ty

I led the review session, and we identified three key takeaways.
M7t 2|0 MMES 0| BT, SHAM AR M| 7HK|E EEELICH

DedE $ 30 FE

| assigned tasks based on each member's strengths, and the project went well.
2 ElRlo] ZFol| w2t YFE i, TEMETH A TIHHoR.
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I monitor market trends monthly and apply the insights to our planning.

Me i AY S 4TED 1 2A0|EES 7|20 HEelL|Ct.
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I read the industry reports, but | also test things myself.
A EOME 4XICH XM= Y HIAERL giLCh

XAS oA =X 22

In my experience, this method is more effective in our market.
H 2y, o] 2ol 22| AIZoM o ZatML|Ct
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In that situation, | would start with the data.
T2 M2l M= HIo|EHEE AlZEfSHELICE

7Hed A|Lt2| B AJE

Could you tell me about your team's current challenges?
219 Y 2hA|ofl Chal ZEsH FAIZOIR?

HY A HEEE ™

I understand your concern, and here is why I fit this role.
P2{StA|= H S OlsRLICE. |7} o] F&of| Z{fet 0] R+= O|H&LICE
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EIHO|| O[01X|= THlst ol CHS ST Ol E SOt A= Zoligat, 21 7|07t flLt= 220
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as leading the campaign and checking the data.

My partw
A2 HHQIS 0|Z 1 HI0|E E =lsh= Z0|AN K.

Hl

=01 7|07} FILb= FEof

The conversion rate improved, so we used the same approach for the next campaign.
Metg0| HMEIU7| 20 CHS Am|lol: 22 Bilg ALgiola.

| can break that down into three parts.
JEES M 72 LM 28 £ A0 Q.

E0| 20f o 2XE FoRiD

| want to be clear, so let me restate that.
HetstA| ot7| flolf CHA| HEEZAR.

EH0] 912312 o ChAl 2|

Would you like me to go into more detail on that example?
JOAE & O RMls| MEEZNR?

OlAl B 28X 20{27|
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Each morning, | prioritize tasks based on campaign performance.

DHSJ OFA, Xii= Q! Mol trhzt Xteio] SMA9IS FHR.
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For feedback, | prefer a quick chat after each milestone.

T EEE 2t EHA|I7F S 20f Al tieksh= 2 M2l R.
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Could you tell me about the team structure?
B 770 CHol s FAIZ0IR?

HEY ELb7| Hofl B = 20i=

What are the key goals for the first six months?
He7iE oMo F2 BHE 2AQIIR?

— T A

43 7IZ 202

How does the onboarding process usually work for new hires?
MZ LAet AtESel 22 M2 BE oA ZIdE|Lie?
2=y 238 o

That sounds like my current marketing team, so | could adapt fast.
JH H oid oA E

om
|:|ITI

|0} HIROHA, 2| M 4= AS A EELICH

What does a typical day look like for this role?
0| Z|29| otZ Uit= BHE {EHA| ELtR?

ozte| Yy YRE BoiE

0

How does the team measure success for new projects?
B2 M ZEMES| 432 oEH EFSILIR?

datxEE =S

How would you describe the team culture here?
0] Elo| 235 oE A HYstAIzloR?
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Could you share the salary range for this position?
O] ZMo| A HE YBFA £ ULiR?

If the offer is right, | am ready to join within a month.
QU7 HHSILIH, ot & otof| - RE FH|7t =0 ASLIC.

ZUR oAt HH

Based on my research, | expect 80 to 90 million won.
H ZALO]| 2H |3 A= 8Xpt 2lofjA 9Mpt fl MEQlL|Ct,

3|2t 912 9IS FA 222t B Lot

I'm flexible on salary, but I'd like to review the full benefits package.
HES RASH Holg £ UXITH MM S2|=M 17 |X|S HESHD A&LICh

4 ozl "7171

What does the relocation support cover?
O|A X[ 0lli= F0] Zote|LtR?

OfAF x| 2 el 27|

I would like to review the offer in writing before | decide.
ZHS7| Mol @HE MHOZ HESHD H&LICH

Mol HE 2

Could you confirm the deadline and the format for the assignment?

|| Ot Aat HAIS =eldh FAIZ0R?
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| want a role where | can use my data skills more.
Ml Cloje AZS O BO| & &= U= FLS Ao,

Of=! At: A it

I hope to build my career here, where marketing meets technology.
ORIt 7|20 Bl 0|20l M 72|01 A1 40iQ.

EEL

| will reconnect in a moment.
ZAl = CHA| HESHISLICE,

A OlAt 2517

Did you catch the last part of my answer?
Ml EfH OX| 9 22 SOM0{R?

Yo7t SA=X 2l

I think the connection is unstable on my side.

e
M 2 Qe AZo| Sehget A ZotR.
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HEES OHX|H ZAL QIME B, ThS EAtet HEE AI7|E =helelit), =4 ofH| Y

Could you tell me the next steps and the timeline?
CHS EXiet ™S LdFAZoiR?

LS T2t 2 20{=7)

May | have your email to send a thank-you note?
YA HYE HLi2 D O|H[Y FAS & = ASNR?

HALHIY 2 o|H|Y S0{2 7]

| can send you a sample of my campaign report.
H Amel 20 MEE HHEE £ JASLICH
4 Xtz oAt
Thank you for discussing our campaign strategies today.
25 22| Al M2tol| thell =2loh =AM A ZEARLCH

HEON =oltt LIS ASSIH ZAF 2lAt

Please feel free to interrupt me if you have a question.
HE0| USA|IH 2AME 7HEME ELCH

Sure, I'll start with a brief summary of my career.
4|, X ZHS 7tcks

o= =

KA AIZSHRASLIC.

HEO| AlFS2tD g o

Could you repeat the question, please?

U2Z T 2 FAIZ0IR?
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